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北海道観光の現状と今後の課題
――物語マーケティングの視点から――















































































































年 度 １９９７ １９９８ １９９９ ２０００ ２００１ ２００２ ２００３
総 数 ４，８５０ ４，９５６ ５，１４７ ４，８６２ ５，０４１ ５，００９ ４，９３９
前年度対比  １０２．２％ １０３．９％ ９４．５％ １０３．７％ ９９．４％ ９８．６％
年 度 ２００４ ２００５ ２００６ ２００７ ２００８ ２００９ ２０１０ ２０１１
総 数 ４，８３９ ４，８１３ ４，９０９ ４，９５８ ４，７０７ ４，６８２ ５，１２７ ４，６１２
前年度対比 ９８．０％ ９９．５％ １０２．０％ １０１．０％ ９４．９％ ９９．５％ ９９．１％ ９０．０％
表１ 観光入込客数（実人数）の推移 （万人）
出所：北海道経済部観光局作成資料









































年 度 １９９７ １９９８ １９９９ ２０００ ２００１ ２００２ ２００３
中国 ２，２００ １，９００ ２，０００ ２，４００ ３，９００ ５，２００ ５，８００
韓国 １５，７００ １０，８００ １７，８００ １９，９００ ２７，８５０ ４１，９００ ６１，２００
台湾 ５２，８００ ９３，７００ １２１，１００ １０９，７００ １１９，４５０ １３３，２００ １１９，７５０
香港 １０，０００ １５，２００ ２０，９００ ２９，４００ ４５，９００ ５５，４５０ ５６，６００
シンガポール １，４００ １，４５０ １，２００ １，４００ １，５５０ ２，２５０ ４，０００
豪州 ３，３００ ２，６００ ２，９５０ ３，７００ １，５５０ ２，２３０ ７，５５０
その他 ３３，２００ ４４，６５０ ３８，２５０ ４０，１００ ３５，９００ ３９，１２０ ３８，８８０
合計 １１８，６００ １７０，３００ ２０４，２００ ２０６，６００ ２３６，１００ ２７９，３５０ ２９３，７８０
２００４ ２００５ ２００６ ２００７ ２００８ ２００９ ２０１０ ２０１１
１２，０５０ １５，６５０ １７，３５０ ２６，９５０ ４７，４００ ９２，７００ １３５，５００ １０１，４００
６３，８５０ ７０，０５０ １３３，８５０ １６９，３００ １３９，１００ １３５，３００ １４８，９００ ８９，７００
２０８，６００ ２７６，８００ ２６７，９００ ２７７，４００ ２２７，６００ １８０，８５０ １８３，７００ １９１，２００
８２，７５０ ８６，５００ ８６，０５０ １０８，０００ １２６，０００ １２７，５５０ ８７，１００ ５６，２００
６，０００ １１，８００ １８，９５０ ３７，１５０ ４５，３００ ４０，４５０ ２８，８００ １７，７００
１４，６５０ １８，９００ ２２，９５０ ３３，３５０ ２９，４５０ ３２，１００ ２５，６００ ２０，５００
３９，１５０ ３３，９５０ ４３，６００ ５８，８００ ７４，３００ ６６，４００ １３２，１００ ９３，０００






























































































































































































































































































































Pew Research Center 2007, A Rising Tide Lifts Mood in the Developing World
図５ 今後５年間における，自分の生活の見通しは楽観的か悲観的かに対する回答
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［Abstract］
The Present Condition and a Future Subject of Hokkaido Sightseeing:
From the Viewpoint of Story Marketing
Ryuji NISHIWAKI
Increasingly, the result of consumer awareness is becoming altruism, as the exchange of
information leads to a feeling of joy. As the overall consciousness of progress and optimism
are declining, and people are looking for a slow consciousness and have a desire for
relations with fellow humans and with nature, Hokkaido sightseeing, which has developed
so far by exploiting mass transportation and Hokkaidos abundant natural resources and
marine products, must now evolve to offer sightseeing with a deeper story and a more
dramatic experience. In order to achieve this purpose, local areas within Hokkaido must
increase their cooperation with each other.
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